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Pur Cheval would like to give a new drive to the development  
and spread of the Icelandic Horse in France, allowing french people to 

enjoy this gentle but yet challenging horse

As a professional breeder, Pur Cheval also selects & trains  
eisure and quality sport horses in France (L’Huilerie) and in Iceland (Miðhraun)

Main	  Goal
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Objectives :	

!

• to raise the awareness of the icelandic breed 
amongst french horse lovers	


• to target he existing riders

Riding Maga- 
zines & TV

Horse Exhibitions & Events

Riding Schools 
 & clubs

Marketing Plan

Through



Actions & Results 	

2013-2014



Media	


Collaboration & Support



« Cheval Pratique » 

After 18 months of collaboration with Cheval Pratique, 	

the Icelandic Horse belongs to the main panel of the magazine.  	


Readers are now familiar with its look, 	

its home country and its main characteristics

Sept 2013

Collaboration with the Leader of  
Leisure Riding Magazines

Dec 2013 April 2014 May 2014 Dec 2014 Dec 2014



Media introduction:	

!

Journalists from Cheval Pratique were 
invited to Pur Cheval stables and 
introduced to the Icelandic Horse by 
lecture, show and trial. 	

!
They were easily convinced by 
the comfort and willingness of 
this generous horse.	

!
The Pur Cheval Team focused on 
explaining the Icelandic gaits and 
letting the visitors try the horse for 
them selves.	

!
Following the visit, french readers 
discovered on the main cover of 
their favorite magazine as well as 
inside an extensive article on the 
Icelandic Horse, introducing it as a 
family horse.

Sept 2013 - «Family Horse»



Advertisement on a 
premium page in Cheval 
Pratique announcing Pur 

Cheval’s participation at  The 
Paris Horse Show 	


!
This advert presents the 

Icelandic Horse as a unique 
treasure and invites people 
to try the tölt during the 

Paris Horse Show

Dec 2013: «Invitation to Tölt in Paris»



April 2014 - «Réttir»

Pur Cheval took a team of 3 french riders to Iceland; a journalist and photographer, as 
well as former Miss France, Sophie Thalman who is a leisure rider and TV presenter at 

Equidia (TV channel dedicated to horses).   
!

The aim was to let them experience the historical use of the Icelandic Horse and help 
them understand it’s characteristics being directly linked to the country and its nature.  

The visitors took part in the transhumance of sheep  
where horses are used to herd the sheep. They also had the opportunity to experience 
the transhumance of horses.  The trip was a success and the magazine has published 2 

articles based on that trip. 



The first article emphasizes the strength of this wonderful horse, 
derived directly from it’s country of origin. Every visitor gets closer 

to the breed after a trip to Iceland.  
!

Amazing photos, reflect Icelandic energy and freedom. 

April 2014 - «Réttir»



The second article presents 	

Iceland as an interesting and 

exciting country for many riders.	

 	


Among several ‘riding 
destinations’, Cheval Pratique 
recommends  Iceland for its 

exotic landscape and as a 
beautiful way to experience the 

horse

May 2014 - «Travel & Riding»



The third article in Cheval Pratique places the Icelandic Horse 
in a group with the «10 easy breeds» in France ! The photos 
are from the visit of the journalists to Pur Cheval’s stables in 

France

Dec 2014 - «Easy Breed»



Collaboration with Equidia TV

Equidia is a french television station dedicated to horses.  Shareholders are 
Racing Company «PMU» and «France Galop».	


Two channels «Equidia Life» and «Equidia Live» broadcast 24h/day races, sports, 
and documentaries about horses.	


!
After more than 10 years, Equidia covers a large target of existing and 

potential riders; from children to adults, and leisure riders to professional 
competitors. 	


Equidia is one of the main riding medias reaching 	

riders and their families.	


!
Pur Cheval has supported 2 TV Programs : 	


- a trip to Iceland: Les trois Mousquetaires	

- a program for kids: Sophie and Cie

Equidia - French Horse TV 



52’ TV Program recorded	

in Iceland, Sept 2013, and showed in TV repeatedly from 
January to March 2014	

!
10 french people (world champions in  vaulting, sound 
engineers & cameramen) were hosted by Pur Cheval at 
Miðhraun, Snæfellsnes, provided with horses and riding 
equipments, as well as beautiful places to ride and film 
during 5 days.	


 «Les 3 Mousquetaires»

!
Many people gave a helping 

hand in the planning and 
execution of the event and to 
them we say: THANK YOU ! 



Resulted as well in a special TV show lasting 1h30 dedicated to Iceland.	

!

Leisure riding «Les 3 Mousquetaires by Pur Cheval» 	

Sport riding «Landsmót reportage»

 «C’est Découverte»



30’ TV Program «Sophie&Cie», oriented to kids and their families	

The program has been showed several times on TV, 	


from April 2014 to December 2014	

.	


The Pur Cheval Team met up with Sophie and her friends, 	

who tried the tölt and listened to advices from the professionals.	


Main message : Icelandic Horse is fun for kids and parents together.

«Sophie & Cie»



Sophie Thalmann (leisure rider, Miss France and 
TV presenter at Equidia) has been supporting 

the project from the very beginning.	

 	


She has introduced one icelandic horse in her 
riding book collection for kids. Physical look, 

strengths, country, gaits... 	

!

Kids (from 8 years old) are now aware about 
the breed of «ice and fire»

Aug 2014 - A book for Kids



Riding Schools & Clubs

Objective:	

Bring the 	

Icelandic 

Horse 	

directly to 
the french 

rider 	

and the 

professional 	

riding market



Riding Schools & Club Program

Most of the existing 5000 icelandic horses in France are living on the East part of the 
country, at breeding- and riding farms.	

!
Pur Cheval has bought 10 friendly and experienced riding horses and lent them 
out to riding clubs in the western part and Paris region, 	


The aim: To bring the horse directly to the rider 
and give them opportunity to enjoy the horse 
and the gaits at a familiar place at the riding 
club!



Riding Schools & Club Program

Pur Cheval mapped out the 
potential partners (West cost and 
Paris area), delivered horses and 
material and gave a short training 
session to stables managers and 
instructors.	

!
Results so far:  

•hundreds of riders have tried the 
tölt	

•the clubs have familiarised 
themselves with a new breed	

•the horse has proven to be very 
popular amongst the clients of the 
clubs.	

•clubs have already added the 
Icelandic Horse into their ownership  	

•kids and adults are planning (or 
have already done) a trip to Iceland 
to experience the horse and the 
country.

✤ Existing Breeding Farms or riding Schools	

!

✤ Pur Cheval partners



Demo & Promotional 
Events



Oct 2013 - Show on Racing Track

Five riders and horses 
together on a grass 
racing track at the 
Hippodrome de la 
Gatiniere: 	

!
Tölt show, pace races and 
‘beer’ tölt on the 
presentation grounds. 

Visitors enjoyed the show 
and the explanations.	

!
Successful session started 
in the local newspaper 
and ended up with a TV 
reportage on Equidia



Dec 2013 - Paris Horse Show

The Paris Horse Show is a yearly celebration of the horse. 	

This is the place to be for all horse lovers: meet the professionals  welcome 

old and new customers and first and foremost 	

seduce new riders and introduce new ‘products’	


!
There are 450 exhibitors, 1800 horses, shows, competitions, entertainment, 

riding travels, trade sales etc.	

The 2013 Edition welcomed more than 142.000 visitors !



Pur Cheval had a daily demo with professional riders, and after the 
visitors could try the tölt on the main paddock! 	


Enjoying such nice and easy horses, discussing about the breed, the 
gaits, their home country... Icelandic Horses were a big attraction and 

touched the heart of many visitors! 

250 visitors tried the tölt



 Photo Studio 

Pur Cheval put up a professional Photo Studio at the stand.	

Around 500 visitors mounted our horses and got a photo for free 	

to share on Facebook	

!
The goal was to:	


• Entertain the visitors and inform them about the breed	

• Show how relaxed and kind the horse is	

• Open the minds of adult riders; the horse can fit them as well	

• Way to use facebook as a marketing tool



Paris’ Success Story

The Icelandic Horse was a success at the Paris Horse Show:	

 	


• The visitors enjoyed it and gave us a great feedback at the show and through social media 
for the weeks and months to come.  	


• The official staff and organisers of the show recognised our promotional and entertainment 
efforts and gave the 1st Price for «Best Exhibition Stand» to Pur Cheval	


• As a result the organisation felt very confident with the icelandic horse and invited Pur 
Cheval for next edition 2014 where the Icelandic Horse is the Breed of Honor 2014 



This World Championship Event for Young Horses takes place every year, and 
welcomes around 40.000 visitors. 	
!

Pur Cheval riders showed gaits in different tempo, fun training with quad bike, 
and a carousel on the main paddock.	


Tölt received a warm welcome by visitors and organisers alike. 	
!
Even some of the French National Team riders took part in a round tölt holding a 	


full can of beer,.... a well received entertainment for the audience! 

Oct 2014 - Mondial Lion Angers



Oct 2014 - Mondial Lion Angers

After this demo, Pur Cheval’s Partners (riding schools) received 	

an increased interest and demands. 	


New riders tried the tölt and some are already looking to buy a horse.



Next Steps and 
conclusion



PARIS HORSE SHOW 2014	
!
Pur Cheval is presenting the Icelandic Horse again at the Paris Horse Show 	


in beginning December 	

!

This time the horse is being presented as: 	

Breed of Honor 2014.  	
!

On the show we will offer:	
!
demos and tölt’s try outs 	


photoshoots and TV presentations	

information on the breed	


competition show

Next steps



Results & conclusions

18 MONTHS OF PROMOTION	

!

After 18 months of promotion in France, it is too soon to judge how successful this marketing effort has 
been in terms of sales of horses.  However the team is extremely satisfied with the unexpected attention 
received by the media and organisers of shows and events.   
!
The Pur Cheval Team is also amazed by the warm welcome and positive feedback received from french 
horse lovers as well as the audience of shows and events.  The results are way over our expectations and 
we are positive that the awareness of the Icelandic Horse amongst french riders, has risen a great deal.  



Results and  Conclusions

18 MONTHS OF PROMOTION 
!
Even traditional jumping riders who are probably the most difficult to reach, have approached us and 
shown interest about the Icelandic breed, but the jumpers have been the most difficult riders to reach. 
They are on the other hand quite important to target, whereas jumping is the most popular form of 
sports horse riding in France. That explains partly why it has been so difficult to promote the horse 
here in France. 



Results & conclusions

18 MONTHS OF PROMOTION (cont) !
he existing community around the Icelandic Horse (riders, owners and breeders), have shown 
this effort a great interest and have been eager in taking part in shows and other events.  It’s 
been very encouraging to the Pur Cheval team and a pleasure to be a part of this community of 
positive and open minded people.  We are greatly thankful for all their assistance.   

The gaits (tölt and pace) of the 
Icelandic Horse are still a mystery 
for most french riders. They are not 
able to recognise them and explain 
to others.  
!
Therefore the teaching of the 
Icelandic riding technics is of a vital 
importance.  Only when we have an 
extensive net of instructors and 
qualified teachers in the icelandic 
riding, the french will be able to 
enjoy the horse to its utmost. 	

It is an important issue to tackle for 
the future.



Results & conclusions

18 MONTHS OF PROMOTION 
18 months is not a long time for a change in a country 
with such deeply rooted tradition around the horse 
riding.  Hopefully we will be seeing some change in 
concrete numbers of sales in the coming months and 
years.  	

!
When we focus on specific areas, we can point to some 
very successful examples : 	

• The breed has gone from relatively unknown 

breed at the Paris Horse Show to being chosen 
the Breed of Honor 2014 with a follow up 
coverage on their website www.salon-cheval.com	


• The Icelandic Horse is furthermore presented on 
the website of Paris Horse Show as ‘one of 5 
good reasons’ for visiting the Paris Horse Show 
this year.	


• Major riding Magazine presents the Icelandic 
Horse as a familiar and easy breed	


• Two of our Riding Club Partners have now an 
Icelandic Riding Section with close to 20 
horses together and they are planning to extend 
it to 30 by 2016. 	


http://www.salon-cheval.com


Results & conclusions

18 MONTHS OF PROMOTION 
!
The Paris Horse Show will be the last official program team organises as a part of this marketing effort on 

behalf of Pur Cheval.  However, Pur Cheval will continue to support and preserve the contacts and the 
partners gained through this effort and we are happy to share it with all interested.  We are also happy to 
continue to advice and help our new community of riders whenever they need.  We will continue to take 
part in competitions and shows and try our best to keep the knowledge of the Icelandic Horse in France 

growing. 

We continue to be great believers that the Icelandic Horse has a lot to offer to the french 
people ! 



Be original like your horse 


